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NEWS FROM THE CANEGROWERS BURDEKIN BOARD ROOM 

Your Board held their regular monthly meeting on Tuesday of this week.  

 

In addition to the usual Board agenda topics covering financial results and member service activities the following 

items were on the agenda: 

 

Local Management Arrangements:  A request had been made to the Interim Board of the LMA advising that we 

have an interest in gaining an understanding as to how the due diligence and the development of a business 

proposal for the move to local management of the Burdekin-Haughton Scheme is progressing.   Mario Barbagallo 

as Chair of the Interim Board replied to state that the Interim Board has not been actively engaging with 

stakeholders at this stage as they are waiting for important inputs and data to allow the development of a 

financially sustainably business proposal, with part of the information coming from a report from an engineering due diligence process. 

The engineering firm to undertake this process is yet to be selected. 

 

Insurance Broker Service:  The Board noted Helen Napier’s resignation from Canegrowers and acknowledged the wonderful service 

provided to members by Helen over the past year.   Helen’s last day will be 1st November and a recruitment process has been 

implemented.  The systems and processes Helen has implemented will continue, with long term CBL employee Martine Bengoa, who is 

now a qualified Insurance Authorised Representative, continuing to be available to provide what has become a very valued insurance 

broking service to members.   It was noted during September that several members received savings in excess of $10k on their insurance 

renewal thanks to the Canegrowers Insurance Broker service. 

 

Ravensdown:  Mark Whitten, our region’s Account Manager, addressed the meeting providing an update on the commissioning of the 

new Townsville blending and bagging plant.  This new facility will effectively triple production capacity and slash lead times for fertiliser 

delivery.  Mark advised he anticipates that tonnage for the Burdekin for this season will be about 40% higher than the previous year …but 

that this was still well below Ravensdown’s initial business case.   The Board discussed at length the importance of the need for all 

growers to support Ravensdown by buying at least some fertiliser from Ravensdown to ensure Ravensdown is retained in the Burdekin.   

It was noted that Ravensdown have made changes at executive management level in Australia and although there is no mention at this 

stage of Ravensdown pulling out of Queensland the Board expressed concern that if the take-up does not increase significantly that this 

commitment could change. 

  

Sucrogen Dispute:  Clayton Utz provided a phone update on the Sucrogen Dispute litigation.   

  

Annual Financial Report:  the Annual Financial Report and the Directors Report was signed off.  It was agreed that a hard copy of the 

report would be distributed to all members by the end of October.  

Scan on your 
smartphone to 

download our app 

Chairman Phil Marano 

https://twitter.com/burdekincane
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continues page 7 

HARVEST UPDATE MEETING 
The regular Harvest Update Meeting was held this morning at 
Pioneer Mill. 

Canegrowers Burdekin was represented by Directors Arthur Woods 
and Sib Torrisi and Managers Debra Burden and Wayne Smith. 

The main topics discussed included: 

Overview of the season performance of Invicta Mill.  Mill Manager, 
Craig Woods advised Invicta finished crushing at 2:15am on 
Wednesday morning, with two groups with approx. 106 bins 
remaining which was directed to Kalamia Mill.  For the season the 
mill crushed 2.54m tonnes and averaged 143,000 tonnes per week.  
Premiums had been up around 76% which was the highest on 
record for Invicta.  The mill’s reliability for the season was 86.8% 
which was 2% above the Mill’s budget/target and compares very 
favourable to the Mill’s hay day reliability (87.1% in 2003, 91% in 
2002 and 87% in 2001).   It was also noted that the reliability result 
was particular good as there had been no wet days at all …normally 
repairs and maintenance would be carried out during periods when 
the mill was stopped for wet weather …but for this season there 
was “nowhere to hide’ as there had been no wet stoppages at all. 
All collectives congratulated Craig and Wilmar on Invicta’s 
performance which is a credit to them.   

Craig advised for next season they were looking at crushing 25k 
tonnes per day.  A lengthy discussion occurred around the ability of 
contractors to be able to supply at this level, particularly as it was 
thought that two harvest contractors may pull out of Invicta for 
next year which would really place a lot of pressure on the 
remaining contractors.  As it was with 24 contractors working this 
season it meant that they had on average 1,000 tonnes per day 
each to do and the mill regularly ran out of cane.  If the contractors 
dropped back to 22 and the daily rate was 25k tonnes … the 
average daily rate per contractor would be a very high 1,140 
tonnes.    

Expected finish dates for remaining mills.  The estimate for the 
year remains at 7.3m tonnes.  As at Thursday there was 
approximately 344,000 tonnes left to crush for the region.   Pioneer 
Mill had 61,900 tonnes left to crush and was expected to finish on 
15 or 16 October,  Kalamia had 130,600 tonnes left to crush and 
was expected to finish on 21 or 22 October and Inkerman has 
151,500 tonnes to crush and was expected to finish on 23 October. 

CCS.  CCS kicked up last week to over 15.5% due to the quality of 
the cane.  There has been some very high CCS results coming 
through, with an example of 16.98 at Inkerman this week. 

Extended Bins Craig Woods provided the meeting with an overview 
of the work Invicta had been undertaking in its efforts to increase 
the tipping capacity for Invicta Mill.  Craig’s focus is on increasing 
the tonnage coming into the mill to allow it to crush 25k tonnes per 
day next season and by doing this without undertaking major 
capital intensive changes.  Craig stated “The goal is to keep Invicta 
full and not running out of cane”. So far a trial has been undertaken 
on two methods to increase the capacity of 6 tonne bins as follows: 

 the first being the Banana Bin which involved utilising the 
space between facing bins to transport extra cane.  The 
rubber gusset or sleeve was made from belt rubber.  This 

style of bin method allowed an additional 1.6 to 1.7 tonnes 
to be transported. Invicta has 1 bin they have been trialling. 
(see a story on the Banana Bin on page 7 of canenews 27 
September edition) 

 The second method is the Flared Bin.  The Flared Bin is in use 
at ISIS and allows a 6 tonne bin to carry an additional .5 to .8 
tonnes.  Invicta has been trialling 4 Flared Bins.   

At this early stage the 
Flared Bin seems to be the 
better option.  It is 
anticipated that 100 bins 
will be converted to the 
Flared model and the trial 
will continue next season.  
Craig advised they had 
investigated if the 
additional weight would 
create problems for the 

haul out trucks being “over weight” this work is continuing.  It was 
also noted that although the Flared Bin only provided an 
additional .6 to .8 tonnes this equated to 10% more weight in the 
bins which would benefit not just the mill but also the contractors. 

Lessons learnt from this season for consideration for next season.  
The following were the key points noted as being lessons learnt 
from this season so far: 

 Do not start too early  

 The importance of getting the initial estimate correct and 
undertaking a review early was noted.  It was felt that there 
was a better opportunity to get the estimate correct if 
Wilmar returned to the process of providing a hard copy of 
the farm maps to growers and having the logistics officers 
meet with each grower to talk through the estimate on a 
block by block basis  

 There was significant  concern around the perceived 
weakness in the harvest contractor part of the value cane … 
it was recognised that there was no easy answer and that 
this would be an even greater issue next season if the crop 
is, as hoped, above average and if the mills performance 
continues to improve.    The discussion relating to Invicta as 
detailed above was highlighted as a real concern.  It was also 
stated that the larger harvest groups work well when the 
mills are not performing but they struggle when the mills are 
performing.  We raised the fact that earlier this season CBL 
had put forward the proposal to establish a “Contractor 
Association” but that it had not been supported.  We put this 
proposal forward as we felt giving contractors a voice and 
providing them with support may assist in strengthening this 
part of the value chain. It was agreed that all of the 
collectives and Wilmar should get together and work 
through this issue well before next season.  Wilmar advised 
they will undertake some scenario testing of how things look 
for next season as it could easily impact on harvest group 
rosters  
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CANEGROWERS Queensland … taking up the fight  
on all issues affecting cane farmers businesses 

Electricity  
In a submission to QCA’s regulated electricity price review 
2014-15, CANEGROWERS called for a standstill on 
underlying regulated prices for irrigation use in 2014-15.   

 

Reflecting irrigation demands on the network in terms of base 
load and off-peak use, CANEGROWERS has sought to 
include worthwhile time-of-use incentives for irrigation during 
off-peak periods and over the weekend. We sought separate 
tariffs for base load, off-peak and weekend use. 

Below is a summary of just some of the actions undertaken by your CANEGROWERS Queensland in the past week to help you and the 
cane industry.   Current as at 9 October 2013 

Irrigation  
CANEGROWERS has submitted an application for funding 
from the next round of Rural Water Use Efficiency – 
Irrigations Futures.  This round of RWUE-IF is for a total of 
$1.75 million per annum for four years.  It is believed that the 
department has received applications that have resulted in 
the funds being well oversubscribed and we await the 
outcome. 

Trade and Market Access 
CANEGROWERS have written to the new federal Trade 
Minister and participated in the NFF Trade Committee and 
continue to highlight the importance of the full inclusion sugar 
in each trade agreement Australia is pursuing – Trans-Pacific 
Partnership (TPP), bilateral FTAs with Korea and Japan, and 
WTO ahead of the December WTO Ministerial. 

 

Preparations are in hand for the November Global Sugar 
Alliance meeting. 

Marketing 
CANEGROWERS has commenced planning around issues 
associated with implementation of the Green Pool 
recommendation in relation to “Grower Title”.  The work is in 
its formative stages.  As the work evolves we will be looking 
to engage districts, calling on local expertise in relation to 
cane supply agreements and mill relationships. 

Reef Rescue 2 
CANEGROWERS is finalising its communication and 
coordination project.  

 

Activities include Farmers Teaching Farmers magazine and 
onground knowledge sharing, Virtual Bus Tour DVD 
production as well as coordination of R&D, training, extension 
and innovation to ensure alignment with industry programs. 

 

A number of Reef Rescue R&D forums are to be held in 
Cairns, Townsville and the Bundaberg over the next three 
weeks.  CANEGROWERS Queensland will be attending. 

 

CANEGROWERS met with QFF to discuss Reef Rescue and 
Reef Plan actions. 

Spray drift 
CANEGROWERS met with Plant Health Australia to discuss 
spray drift project through NWPPA. 

CANEGROWERS QUEENSLAND 

ANNUAL REPORT 

DISTRIBUTED READY FOR AGM 

IN NOVEMBER 
 

CANEGROWERS Annual Report, Financial Report and notice of 
Annual General Meeting has been mailed to all members.  

 

To view the annual report go to  www.canegrowers.com.au  

CANEGROWERS Queensland 

Annual General Meeting 
 

The AGM will be held 10.00am  

on Wednesday 13 November 2013 
 

http://www.canegrowers.com.au
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CANEGROWERS Burdekin Director Arthur Woods provided a 
season update to ABC reporter Allyson Horn and Camera Man Paul 
Lyons on Tuesday this week at the CANEGROWERS Building in Ayr. 

IN THE MEDIA 

2014 RIRDC RURAL WOMEN'S 

AWARD 
Applications are now open for the 2014 Rural Industries Research 
& Development Corporation Rural Women’s Awards. 
 
The Award identifies and supports emerging leaders who have the 
capability and resources to drive innovation, productivity and sus-
tainability within primary industries, and build economic and social 
development within rural communities.  
 
The Award acknowledges that women offer a unique approach to 
leadership and encourages primary industries and rural communi-
ties to embrace diversity in leadership to successfully navigate fu-
ture challenges. 
 
The Award provides women with financial and professional support 
to implement their visions for primary industries and enhance their 
leadership capabilities.  
 
Each State and Territory winner will receive a $10,000 financial 
bursary to implement their Award vision. Each State and Territory 
winner and runner-up will have the opportunity to participate in 
the Australian Institute of Company Directors (AICD) Company Di-
rectors Course and will be supported to develop an individual inte-
grated leadership plan. 
 
For more information on the awards or to apply visit http://
www.rirdc.gov.au/rural-women's-award , applications close 31 
October 2013. 

2014 SCIENCE AND 

INNOVATION AWARDS 
2014 Science and Innovation Awards for Young People in 
Agriculture, Fisheries and Forestry applications are now open. If 
you’re 18-35, this is your chance to apply for up to $22,000 to fund 
your project on an innovative or emerging scientific issue to benefit 
Australia’s primary industries. 
 
The Science Awards encourage science, innovation and new 
technology in rural industries and to advance the careers of young 
innovators and scientists through national recognition of their 
research ideas.  
 
There are eleven industry Science Award categories open for 
applications: biosecurity, cotton, dairy, fisheries and aquaculture, 
grains, viticulture and oenology, red meat processing, pork, new 
and emerging rural industries, meat and livestock and wool. Each 
category includes a grant of up to $22,000 and is generously 
supported by the research and development corporations as our 
Science Award partners. 
 
Applications close 5pm AEDT Friday 8 November 2013. 
 

For more information visit http://www.daff.gov.au/abares/
conferences-events/scienceawards  

LATIN AMERICAN 

LEADERSHIP TOUR 

CANEGROWERS Burdekin Chair Phil Marano hosted an on farm tour 

of Latin Americans on a Leadership Tour on the 6th October. 

http://www.rirdc.gov.au/
http://www.rirdc.gov.au/rural-women's-award
http://www.rirdc.gov.au/rural-women's-award
http://www.daff.gov.au/abares/conferences-events/scienceawards
http://www.daff.gov.au/abares/conferences-events/scienceawards
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NEXT GEN - FUTURE LEADERS OF THE CANE INDUSTRY 
The Next Generation program (Next Gen) has been developed in response to a major issue the sugar cane industry is facing regarding its 
main asset – its farmers. 
 
The industry has identified a need to encourage and support young farmers into a career in agriculture, specifically in the sugar cane 
industry. 
 
It is also important to ensure the more established farmer is encouraged to transfer the wealth of their knowledge to the incoming 
generation. 
 
Next Gen are offering the next generation the opportunity to participate in the Next Gen Leadership program.  This all expenses paid 
program will give you the skills to be a future leader. 
 
The program includes the highly regarded Australian Institute of Company Directors ‘Foundations of Directorship’ course, a two day 
session with an expert panel of leadership consultants and ongoing support throughout the year. 
 
This incredible opportunity is available to 15 participants, so get in quick.  To register your interest contact Amanda Sheppard on 3839 
1900 or email nextgenfarmers@gmail.com. 
 
For 2014 Next Gen will be holding a Business & Cash Flow Management Course to be held over two days in Ayr.  This course will cover 
topics including Business Structures, Government Regulations, Legal and Taxation Issues, Income & Cash Flow Projections, Profit & Loss 
and Break-Even Projections.  See below for more information. 

mailto:nextgenfarmers@gmail.com
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CANEGROWERS will be saying 
farewell to Regional Insurance 
Manager Helen Napier on Friday 
1 November.  CANEGROWERS 
consider themselves lucky to 
have had Helen at the start up of 
the Insurance Brokering Service 
as her skills and knowledge have 
ensured that this service has 
been successful in saving 
members thousands of dollars on 
insurance costs. 
 
Helen has put in place high 
standard processes and 
procedures that will continue to 
be applied by Insurance 
Consultant Martine Bengoa  and 
the replacement Regional 

Insurance Manager.  Helen will still  be in contact with 
CANEGROWERS as her new role as Area Manager North 
Queensland for Zurich. 
 
Helen has enjoyed her time with CANEGROWERS  and will miss the 
interaction with farmers, the CANEGROWERS Burdekin Staff and 
the other Regional Insurance Managers. 
 
To save on your insurance costs call now to arrange an 
appointment with Martine on 4790 3605. 

CANEGROWERS FAREWELLS 
INSURANCE BROKER  

HELEN NAPIER 

SMARTCANE BMP PROGRAM 

Regional Manager Debra Burden and SmartCane BMP Facilitator Gary Halliday 

The development of the Smartcane BMP project continues as 
CANEGROWERS met this past week with the Department and 
Heritage Protection (DEHP) and the Department of Agriculture 
Forestry and Fisheries (DAFF) and successfully reached agreement 
on the final draft Smartcane BMP modules. 
 
All seven modules (Farm Business Management, Work Health and 
Safety, Drainage and Irrigation, Soil Health and Nutrient 
Management, Crop Protection and Harvest Management, Weeds 
Pest and Disease Management and Natural Systems Management) 
are currently being uploaded into the Smartcane BMP database. It 
is anticipated to be fully functional by mid-October. 
 
Throughout the districts there will be 12 Smartcane Facilitator 
Officers - this includes Gary Halliday previously CBL Manager: 
Compliance and Training who has accepted the role of Smartcane 
BMP Facilitator in the Burdekin. 
 
Gary commented that he has been involved in the development of 
the WHS module and was eager to assist growers to complete 
some or all of the available modules. He said “All the facilitators 
across the state will meet in early November for systems training at 
Mackay.” 
 
The voluntary participation project is a web based program that 
can be accessed by an individual at home or through a workshop 
group at CBL’s Home Hill training centre. Gary said “We have six 
new laptops set up with internet connection for growers to access 
the online modules.” 
 
He added “It is important to understand the free program is 
available to all farmers growing sugar cane in the Burdekin district. 
Growers can register to complete one or all modules with two or 
three modules covered at each workshop.” 
 
The Smartcane BMP program launch is currently scheduled for the 
first week in December. 

 Consignment notes.  The review of the consignment notes is 
expected to be completed prior to the start of next season.  
It is hoped this will assist in ensuring the correct varieties 
are recorded 

Next Gen Margaret Menzel provided an overview of Next Gen 
stressing that Next Gen is not restricted to growers but is for any 
younger person involved in the cane industry.   Margaret advised 
the management committee of Next Gen comprised a mix of 
representation with 50% being part of CANEGROWERS and several 
being from non-growing backgrounds.  Margaret advised that Next 
Gen has a very active Facebook page and that Gerard Puglisi is the 
Next Gen officer and he is available on 0428 988 136. 

GPS Trial It was agreed that a presentation on the GPS trial would 
be provided at the next Harvest Management Meeting. 

HARVEST UPDATE MEETING 
CONTINUED 
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Local farmers reaping the benefits of  Ravensdown 

Local grower Russell Jordan has been reaping 

the benefits of Ravensdown Fertiliser 

Australia since its entry into the market in 

2009. 

 

Deciding to become a founding member as he 

liked the concept of being a part owner in the 

farmer owned business; Russell has 

purchased fertiliser from Ravensdown each 

year, now purchasing 100% of his fertiliser 

requirements from Ravensdown. 

 

“Although there were a few hurdles at the 

beginning, these have now been overcome, 

new state of the art equipment has been installed in the Townsville facilities, full blends are available, quality 

service is provided and we now have our own Account Manager.” 

 

Russell encourages more farmers to become a member and buy fertiliser from Ravensdown, “the more 

people who buy from Ravensdown, the more money will be put into the company that will lead to more 

benefits and lower prices for members of the farmer owned organisation”. 
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QSL UPDATE BY CARLA KEITH 
With the crush coming to an early end in some regions growers are turning their minds to next year’s crop and as a result Cathy and I 
have started fielding questions around grower advance payments especially over the New Year period.  
 
What is the QSL Advances Program? 
 
The Advances Program is one of the offerings QSL is able to provide its members at low-cost under its finance value pillar.  This program 
allows QSL to provide cash flow to millers (who pass payments onto growers) throughout the year; in and out of the harvesting season. 
Payments are made in instalments throughout the year and in some cases in advance of QSL receiving revenue from our customers.  
 
The program is a proportional system where each mill receives the same percentage of their expected returns from QSL.  However, the 
dollar per metric tonnes IPS rates paid to individual mills will differ depending on which pools a miller has elected to participate in and the 
results of their forward pricing. Millers are paid a proportional amount of QSL’s then current estimate of the final weighted average price 
that the miller will receive for their raw sugar supplied under the RSSA. This weighted average estimate is based on: 
 

 price already obtained for sugar in a nominated pool ;or 

 current market rate if the sugar has not been priced ;or   

 a mix the above if only some of the sugar has been priced.  
As each miller’s payment is different, growers will need to check with their milling company on the rate of advance they can expect. 
 
During the harvest, QSL makes payments to millers on a weekly basis as sugar is coming in on a regular basis. Once all of the sugar has 
been received, these payments move to monthly as they are just covering the incremental differences to make up 100 per cent of the 
total final payment due. Final payments for each pool are determined once all the sugar is priced and the pool is closed-out at the end of 
the season in July. 
 
Regular review of the Indicative Rates 
 
Due to the volatility of the sugar and currency markets, QSL regularly reviews our Advances Program’s indicative percentage rates.  We do 
this with the goal of ensuring millers (and growers) continue to receive payments throughout the year. 
 
 A recent review showed that a declining sugar price and high Australian dollar could potentially result in some millers receiving lower or 
no payments at the start of the New Year because the price ultimately obtained for their sugar had already been paid in earlier 
instalments.  Although the market has started to rally there is still potential that it could drop again before 2014.  
 
As such, we are proposing to increase the percentage rates for January, February and March. By increasing the percentage rates, we aim 
to provide confidence to growers that you will continue to receive cash flow. The proposed rate also provides a sufficient safeguard 
against the market price movements on the unpriced portion of the pool.  It should be noted that these indicative rates require the 
approval of the QSL Board at their meeting in November.  
 
The updated schedule below includes the proposed updated percentage rates for January, February and March 2014. 

If you have any questions about the Advances Program, please don’t hesitate to contact either myself on 0409 372 305 or email 
Carla.Keith@qsl.com.au or  Cathy Kelly on 0409 285 074  or email Cathy.Kelly@qsl.com.au. 

Pay date 

Weekly in harvest & monthly outside of 
harvest 

% rate Updated proposed percentage rate 

Initial 57.5%   

21 August 2013 60.0% APPROVED BY QSL BOARD 

25 September 2013 62.5% APPROVED BY QSL BOARD 

23 October 2013 65.0% APPROVED BY QSL BOARD 

20 November 2013 67.5% APPROVED BY QSL BOARD 

18 December 2013 70.0%   

22 January 2014 72.5% 77.5% 

19 February 2014 75.0% 80.0% 

19 March 2014 80.0% 82.5% 

23 April 2014 85.0%   

21 May 2014 90.0%   

25 June 2014 95.0%   

mailto:Carla.Keith@qsl.com.au
mailto:Cathy.Kelly@qsl.com.au


 

 10 

Disclaimer 
 
In this disclaimer a reference to “CBL ”, “we”, “us” or “our” means 
CANEGROWERS Burdekin Limited and our directors, officers, agents and 
employees. This newsletter has been compiled in good faith by CBL . 
Although we do our very best to present information that is correct and 
accurate, we make no warranties, guarantees or representations about the 
suitability, reliability, currency or accuracy of the information we present in 
this newsletter, for any purposes. 
 
Subject to any terms implied by law and which cannot be excluded, we 
accept no responsibility for any loss, damage, cost or expense incurred by 
you as a result of the use of, or reliance on, any materials and information 
appearing in this newsletter. You, the user, accept sole responsibility and 
risk associated with the use and results of the information appearing in this 
newsletter, and you agree that we will not be liable for any loss or damage 
whatsoever (including through negligence) arising out of, or in connection 
with the use of this newsletter. We recommend that you contact CBL 
before acting on any information provided in this newsletter. 

CONTACT DETAILS 

HEAD OFFICE 
141 Young Street, Ayr 
Office Hours  Mon - Thurs: 9am - 5pm    
Fri:  9am - 3pm 

 
4790 3600 

 
bdk@canegrowers.com.au 

Debra Burden Regional Manager 0417 709 435 
4790 3603 

Wayne Smith Manager: Member Services 0428 834 802 
4790 3604 

Helen Napier Regional Insurance Manager 0408 638 518 
4790 3606 

Michelle Andrews Manager: Finance & Admin 4790 3602 

Tiffany Palmer Payroll & Administration 4790 3601 

Martine Bengoa Insurance Consultant 4790 3605 

PROJECT & TRAINING CENTRE  
68 Tenth Street, Home Hill 
Office Open By Appointment 

 
 

4782 1922 

Gary Halliday Cane BMP Project Officer 0438 747 596 

Email address:  firstname_lastname@canegrowers.com.au 

DIRECTORS  

Phil Marano marano@bigpond.com 

Chair 

0404 004 371 

David Lando david@landoandsons.com.au 

Deputy Chair 

0417 770 345 

Russell Jordan jorfar@exemail.com.au 0427 768 479 

Owen Menkens owen_menkens@hotmail.com 0409 480 179 

Steven Pilla mpbella@bigpond.com.au 0417 071 861 

Roger Piva rogerdpiva@gmail.com 0429 483 815 

Sib Torrisi sibbyt58@bigpond.com 0429 827 196 

Arthur Woods artywoods1@bigpond.com 0415 961 945 

MARKET OVERVIEW  

BY QSL TREASURER 

STEPHEN STONE  

Sugar  
 
Raw sugar futures have rallied over 15% from their July lows, with 
the Mar14 contract now trading above 18.50 c/lb. This is welcome 
news for Australian cane farmers, with forward season pricing 
above A$450 per tonne now possible, with such levels not seen for 
some time.  
 
Given the strength  in sugar prices, it’s worth revisiting some of our 
earlier market updates to summarise the reasons behind this 
improved market sentiment: 

 The current Brazilian harvest has disappointed. Rain and 
frost have reduced yields, whilst prices have seen more 
cane diverted to ethanol. 

 The urbanisation of large parts of Asia has made estimating 
sugar demand difficult. Consistently robust refining 
premiums are evidence that demand has been 
underestimated; raw sugar may be stocked, whilst white 
sugar is consumed.  

 Speculative positioning in raw sugar has now turned to a 
net positive (bullish) trade, suggesting the non-commercial 
sector is conceding a move toward a tighter global sugar 
balance.  

 Recent US dollar strength brought forward large waves of 
producer pricing in Brazil, Thailand and India. This weighed 
on the market initially, yet means less resistance as prices 
continue to strengthen.   

 
Sugar fundamentals remain positive in the medium-term, with 
prices likely to strengthen toward the 20c/lb. level.  
 
Notwithstanding unpredictable weather events, this view (bullish) 
does carry a caveat. The current surplus has been partly managed 
via increases in global stocks. These stocks may find their way back 
onto world markets as prices rise. At the very least, the higher 
inventory levels will reduce export demand for the next season. 
The other cautionary note relates to broader financial market 
themes. As the US economy and US dollar recovers, the currency 
impact in the larger sugar exporting nations will provide 
considerable headwind for sugar prices as it lowers relative 
production costs.  
 
 

While all care is taken in the preparation of this report the reliability or accuracy of 
the information provided in the document is not guaranteed. QSL does not accept 
any responsibility to any person for the decisions and actions taken by that person 
with respect to any of the information contained in this report.  
 
QSL is a global leader in raw sugar marketing and supports the development of the 
Australian sugar industry by providing high quality marketing, information and 
logistics services to Queensland growers and millers. To receive market updates 
and other news via email, visit www.qsl.com.au. 
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PRICING INFORMATION 
2013 Season Advances & Payments 

as at 4 October 2013 

 

* paid 

+ scheduled 

 
The Advance Program is a guide only. CANEGROWERS Burdekin takes no 
responsibility for its accuracy.  It only applies to growers who did not 
forward price for 2013 (the default method).  Growers who have forward 
priced for 2013 will be paid the same percentage of their final expected 
proceeds.  For individual advance rates check your grower forecast on 
the Wilmar website.  

 

Wilmar Indicative Future Sugar Prices 

as at 11 October 2013 

 
 

 

Estimated QSL Pool Prices 

As at 27 September 2013 

See www.qslcom.au for more information 

  
$/tonne IPS 

% estimated 

return 

Initial * $219   

22 August 13* $235   

26 September 13* $256   

24 October 13 $262   

21 November 13 $273   

19 December 13 $283   

23 January 14 $303 77.5% 

20 February 14 $313 80.0% 

20 March 14 $323 82.5% 

24 April 14 $333 85.0% 

22 May 14 $352 90.0% 

26 June 14 $372 95.0% 

Final Payment $391 100% 

  Gross Net 

2013 Season $427 $403 

2014 Season $449 $425 

2015 Season $468 $444 

2016 Season $481 $457 

 $/Tonne IPS GROSS 

QSL Harvest Pool $391 

QSL Discretionary Pool $396 

QSL Actively Managed Pool $407 

QSL Guaranteed Floor Pool $391 

QSL US Quota Pool $466 

QSL 2013 Season Forward Pool $428 

QSL 2014 Season Forward Pool $413 

 

CANECARD 

 
Product Name Sale Price 

Kestrel 3500 Delta T Pocket Weather Meter 
(Suit Crop Spraying)  

Download Information  
Ideal for agricultural - Farm 
Professionals 

WAS 
$455.00 
NOW 
$395.00 plus 
post 

Kestrel 4000 Pocket Weather Meter in 
Orange  

Download Information  
Environmental readings with a 
single button 

WAS 
$579.00 
NOW 
$495.00 plus 
post 

http://www.canegrowers.com.au/page/CANECARD/Farm_supplies/forms-canecard-kestrel3500T/
http://www.canegrowers.com.au/docs/CaneCard/Kestrel%201000.pdf
http://www.canegrowers.com.au/docs/CaneCard/Kestrel 1000.pdf
http://www.canegrowers.com.au/page/CANECARD/Farm_supplies/forms-canecard-kestrel4000/
http://www.canegrowers.com.au/docs/CaneCard/Kestrel%201000.pdf
http://www.canegrowers.com.au/docs/CaneCard/Kestrel 1000.pdf
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POSITION VACANT 

If you wish to place a classified, email 

bdk@canegrowers.com.au  

with the details to be put in the next edition of the 

canenews 

Free of charge to members 

http://www.sugarresearch.com.au/page/Growing_cane/Library/Videos/ 

DATES TO REMEMBER 
 

 
16 October 

SRA Soybean Field Walk 
8.00 –9.30am 

Ayr Research Station, Giddy Road 

 
5 November 

LBLCA (Landcare) Meeting 
5.00pm 

John Hy Peake Room, Burdekin Shire Council 
 

9 November 
CORES Suicide Intervention Course 

9.00am - 5.00pm 
Burdekin Neighbourhood Centre 

Bookings essential, ph 0427 455 313 
 
 

21 November 
CANEGROWERS Burdekin AGM 
CANEGROWERS Hall, Home Hill 

Estimated End Dates per Mill for the 
2013 Crush 

 

Invicta - 8 October 
Pioneer - 15 October 

Inkerman - 22 October 
Kalamia - 22 October 

http://www.sugarresearch.com.au/page/Growing_cane/Library/Videos/
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Foreign investment stays in headlines 

The political debate surrounding foreign investment continues to 
rage, which is why the NFF today issued a media release calling for 
a rational debate, supporting the Minister for Agriculture’s recent 
comments supporting investment in the top end, and reiterating our 
call for a foreign investment register to be introduced as a matter of 
priority. For more, read our release.  

Weed Management: Live Web Broadcast 16 October 2013 

The live broadcast of ‘Weed Management - It’s a Numbers Game’ 
brings together leading weed researchers, farmers and 
agronomists to share ideas and answer questions on the latest 
strategies to manage weed numbers in broadacre crops. 

The live webcast will be streamed on the internet and participants 
are given the opportunity to ask their own questions to the panel. 
During the broadcast, questions can be asked via a ‘chat’ windows 
on the webcast page or by tweeting #weedsmart. You can also 
email questions in advance to Kate Leahy at 
katel@coxinall.com.au. 

Panel speakers will be at the Wagga Wagga Agricultural Institute 
Conference Facility and include: 

 Peter Newman, Leader of Communications, Australian 

Herbicide Resistance Initiative 

 Ray Harrington, Darkan grower (WA) and developer of the 

Harrington Seed Destructor 

 Lachlan Caldwell, Agronomist with Delta Agribusiness, at 

Lachlan Fertilizers Rural, Grenfell. 

 Prof. Dierdre Lemerle, weed scientist and Director of the 

Graham Centre for Agricultural Innovation (an alliance 
between Charles Sturt University and NSW DPI), Wagga 
Wagga 

 Murray Scholz, Culcairn grower (NSW) and Nuffield Scholar. 

 Michael Widderick, Principal Research Scientist (Weeds), 

Agri-Science Queensland, Department of Agriculture, 
Fisheries and Forestry, Queensland 

 
The live broadcast will be held on Wednesday 16 October 2013 at 
12:00pm – 1:30pm. To register and view the broadcast please click 
here.  

National Landcare Survey: Pest and weed control component 

The 2013 National Landcare Survey released on the 27th of 
September highlighted the impact of pests and weeds on farming 
enterprises, and the costs associated with their control. The report 
outlined that on average, farmers spent $20,000 on pest and weed 
control in the past year, equating to $2.38 billion nationally. With 
over 89 per cent of farmers’ actively managing weeds and 74 per 
cent working to control pests, the survey concentrated on farmer 
participation in groups, and the main drivers of awareness and 
adoption of Natural Resource Management and sustainable 
agriculture issues.  

A summary of the results for the pest and weeds component of the 
2013 National Landcare Survey can be found here. Full results are 
yet to be released.  

For more information contact Brett de Hayr on 0457 750 815 or via 
email brettdehayr@landcarefacilitator.com.au 

Employment Opportunity: General Manager, Future Farmers 

Network  

An exciting opportunity exists for an astute, energetic and strategic 
individual to join the Future Farmers Network (FFN) team as 
General Manager. FFN is seeking an individual to drive the 
development and implementation of the FFN Strategic Plan, deliver 
the day-to-day operational functions of the Network and continue to 
build and expand the Network’s relationships with members, 
industry and Government as the key spokesperson for the 
organisation. 

Applications addressing the selection criteria must be received by 
5pm Friday 25 October 2013.  

For full job description please see here. 

For further information please contact Georgie Aley on 0447 680 
359. 

Weekly Australian Climate, water and Ag Update: ABARES 

 September 2013 was Australia’s warmest September on 

record. 

Harvesting of winter crops has commenced in northern cropping 
regions of WA and 

 SA – a full fortnight earlier than usual.  

 Rainfall during September 2013 saw most of WA receive 

above average rainfall, whilst much of the remainder of Australia 
saw average to below average September rainfall. 

 Water storage levels in the Murray-Darling Basin decreased 

this week by 291GL and are at 83 per cent of total capacity. 

 Australian beef and veal exports totalled 95 000 tonnes 

(shipped weight) in September 2013, 19 per cent higher than the 
same time last year. 

The world wheat indicator price averaged US$325 a tonne and 
sugar indicator price averaged US$17.7 cents a pound. 

The full report is available here. 

ABC Rural Online Website increases coverage  

The Australian Broadcasting Corporation (ABC) has made 
significant changes to its ABC Rural Online website in order to 
extend its coverage on rural matters for a wide range of audiences. 
In focus, the new website features interactive market data for key 
rural commodities and an option for visitors to feature agricultural 
industries specific to their needs.  

 
To see the newly renovated ABC Rural Online website please visit 
here. 

Aussie Made Club: Target 50,000 

The Australian Made Campaign recently launched ‘Target 50,000’, 
an initiative aimed at building consumer support for the Australian 
Made, Australian Grown logo and the Australian products and 
produce carrying it. The aim of the initiative is to grow the Aussie 
Made Club to an initial target of 50,000 members. To join the Aussie 
Made Club please visit the website here.  

National Farmers’ FederationNational Farmers’ FederationNational Farmers’ Federation———UpdateUpdateUpdate   

mailto:katel@coxinall.com.au
http://webcast.viostream.com/?viocast=7088&auth=a8146972-df3a-45d7-979f-bf32d3a2d732
file://nff-2008r2-svr/redirectedfolders$/sophiek/Desktop/Preliminary%202013%20NLF%20Survey%20Results%20-%20Pests%20and%20weeds.pdf
mailto:brettdehayr@landcarefacilitator.com.au
file://nff-2008r2-svr/redirectedfolders$/sophiek/Desktop/General%20Manager%20Job%20Description%20PDF.pdf
file://nff-2008r2-svr/redirectedfolders$/sophiek/Desktop/weekly-water-agl-update-20131003.pdf
http://www.abc.net.au/rural
https://australianmade.com.au/amag-club/signup
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Queensland Farmers’ FederationQueensland Farmers’ FederationQueensland Farmers’ Federation———UpdateUpdateUpdate   

NATIONAL WATER COMMISSION TRIENNIAL 

ASSESSMENT 

THE Commission has called for submissions for their 
Triennial Assessment of progress with the implementation of 
national water reforms as defined under the National Water 
Initiative (NWI) Agreement.  In particular, the Commission is 
seeking comment on the: 

 Extent that reforms support economic and community 
development and the environment 

 Extent that the National Water Initiative continues to 
guide the reform process and the need for any 
adjustment to the Agreement 

 Remaining barriers to the implementation of reforms 
and more efficient and effective ways to implement the 
reforms 

 Opportunities to better manage the interface of water 
policy with other significant policy areas such as 
energy and resources, agriculture and urban planning. 

Submissions can also address significant issues addressed 
by the NWI including rights of access to water, efficient water 
use, water quality, environmental condition of water systems 
and future water development.  The closing date for 
submissions is November 15.  A copy of the NWC issues 
paper can be obtained here.  

MEDIA REPORTS OF COLES’ COMMENTS REVEAL TRUE 

NATURE OF MILK WAR 

THE Queensland Dairyfarmers’ Organisation says Coles 
supermarket consumers deserve to know about revelations in the 
media that the supermarket giant deployed a full arsenal of PR 
media tactics and spin to stem the bad publicity resulting from its 
decision to slash the price of its store-brand milk to $1/litre on 
Australia Day 2011. According to reports in The Guardian and 
revealed by SBS TV (see here and here) Coles had to deploy 
“every PR tactic possible to neutralise the noise”. 

QDO President Brian Tessmann said that he was not shocked by 
the reported admission, but that it was further confirmation that the 
supermarket giant had its own interests at heart, and was blatantly 
ignoring the impacts on farmers. “For Coles to describe dairy 
industry impacts as ‘noise’ is a huge insult. That ‘noise’ is the sound 
of generations of dairy farming experience being forced off the land 
due to Coles’ marketing tactics,” Mr Tessmann said. “Here’s an 
idea for Coles. Instead of mounting massive PR and advertising 
campaigns worth millions of dollars and talking about ‘noise’, Coles 
could price its milk sustainably and work positively toward seeing 
farmers receive a fair and sustainable price for their milk at farm 
gate.”  

Mr Tessmann said it was a credit to small organisation like the 
QDO that Coles felt it necessary to combat the industry with huge 
PR campaigns, as QDO continues to unapologetically prosecute 
the case for farmers to the media and to politicians. Queensland 
industry has lost more than 80 farmers since the milk war began 
and Queensland milk production is drastically down and short of the 
State’s own drinking milk needs. “We have lost some 80 million 
litres of fresh milk production per annum and a loss of over $240 
million in investment in fresh milk production, along with 240 jobs at 
a farm level and more people losing their jobs along the value 
chain.”  

Mr Tessmann said it reinforced the need for a Mandatory Code of 
Conduct and an ombudsman and changes to the Competition and 
Consumer Act, to help protect farmers from clear market failure 

resulting from the supermarket price war. 

Woolworths ‘ethical sourcing’ announcement 

Woolworths today announced that it has formed a new partnership 
with Jamie Oliver, and changed its sourcing of chicken and egg 
products. From 2014, all fresh chicken sold by Woolworths will have 
to meet standards set by RSPCA or equivalent, while from 2018, 
Woolworths will stop selling caged eggs (fresh and in all 
Woolworths-branded products).  

VFF and NSW Farmers both responded to today’s announcement, 
raising concerns over consumer choice, pricing and the enormous 
amount of work regarding animal welfare already underway by the 
sector. For more, read their respective media releases (NSW 
Farmers and VFF).  

Critically, this decision has the potential to not only affect chicken 
and egg producers, but also the wider agriculture sector. The 
Woolworths partnership with Jamie Oliver is ongoing, and given his 
comments on welfare, it is likely that Woolworths’ activity in the 
‘ethically sourced’ space may be extended to other food products.   

National Farmers’ FederationNational Farmers’ FederationNational Farmers’ Federation———UpdateUpdateUpdate   

Regional Wellbeing survey responses due 18 October 2013 

The University of Canberra’s Regional Wellbeing survey has 
received over 6,000 survey responses, and hopes to achieve a 
further 1,000 before the survey closes on 18 October 2013. The 
survey aims to identify how to better support wellbeing in 
Australia’s rural and regional areas; how changes to agriculture 
and the environment affect rural and regional wellbeing and; how 
to help communities adapt to change. 

 
To complete the online survey please click here or alternatively, 
call 1800 981 499 to receive a hard copy in the post. All eligible 
survey participants can enter a draw to wine one of nine prices 
worth a total of $7,000.  

PAYROLL SERVICES 

Members get 50% 

discount 

CANEGROWERS Burdekin offers payroll services 

for your employees including weekly, fortnightly 

or monthly pays via EFT. 

Your superannuation and monthly reporting 

needs are taken care of and your Group 

Certificates distributed and lodged with the ATO. 

 

For more information on this service contact  

Tiffany on 4790 3601 

http://www.nwc.gov.au/our-work/assessments/2014-ta/issues-paper
http://www.sbs.com.au/ondemand/video/50472003542/The-Observer-Effect-Ian-McLeod-defends-his-relentless-pursuit-of-lower-prices
http://www.nswfarmers.org.au/__data/assets/pdf_file/0010/33787/0130.mr.13.pdfhttp:/www.nswfarmers.org.au/__data/assets/pdf_file/0010/33787/0130.mr.13.pdf
http://www.nswfarmers.org.au/__data/assets/pdf_file/0010/33787/0130.mr.13.pdfhttp:/www.nswfarmers.org.au/__data/assets/pdf_file/0010/33787/0130.mr.13.pdf
http://www.vff.org.au/vff/Media_Centre/Latest_News/_Consumer_choice_must_be_key_says_VFF.aspx
http://www.regionalwellbeing.org.au

